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Full-time Lecturer |  National Institute of Development Administration (NIDA), 
Thailand 
 

• Teaching subjects: Managing Global Business, International Business 
Marketing, Human Capital and organizational Management [Master’s 
program]; Advanced Research Methodology, Advanced Theory of 
Management [Doctoral program] 

• Advisor of master’s and doctoral students   
 

May 2022 to Present  
 

Visiting Lecturer |  Rangsit University, Thailand 
 

• Teaching subjects: Human Resource Management, Strategic 
Management [Master’s program] 

Jan. 2024 to Present 
 

 
Visiting Professor |  Panyapiwat Institute of Management, Thailand 

 
• Teaching subjects: Research Methodology, Organizational Behavior 

[Master’s program]; Foundation of Business Administration, Research 
Practice [Doctoral program] 

 

Aug. 2023 to Present  

Visiting Lecturer |  Stamford International University, Thailand 
 

• Teaching subjects: Marketing as Value Creation, International Business 
Management Study, Business Essential, Strategic Management, Human 
Side of Organization, Strategic Marketing [Master’s program] 

 

April 2022 to Oct.  2023 

Visiting Professor |  Rattana Bundit University, Thailand 
 

• Teaching subjects: Research Methodogy [Master’s program] 
 

Dec.  2022 to Feb. 2023 
 

Part-time Lecturer |  Saint John’s University, Thailand 
 

• Teaching subjects: Research Methodology, Introduction to Statistics 
[Master’s and Doctoral program] 

Jan. to  Aug. 2022 
 

TEACHING EXPERIENCE 



 

Master’s Advisor |  Panyapiwat Institute of Management, Thailand  
 

• Advising master’s students for their thesis 
 

Dec. 2020 to April 2022 

Guest Lecturer |  Prince of Songkla University, Thailand 
 

• Teaching subjects: Chinese for Tourism and Hospitality; Chinese 
Conversation for Daily Communication [Bachelor’s program] 

 

July 2021 to Nov. 2021 

Full-time Lecturer |  Suvarnabhumi Institute of Technology, Thailand 
 

• Teaching subjects: Research Methodology [Master’s program]; Chinese 
Language [Bachelor’s Program] 

Aug. 2019 to Nov. 2020 

 

 

Journal Reviewer /Conference PC Member/Reviewer 

• Humanities and Social Sciences Communications [SSCI Q1, SJR Q1] 

• Cogent Business & Management [ESCI Q2, SJR Q2] 

• Chinese Journal of Social Science and Management [TCI Tier 2] 

• GMSARN International Journal [SCOPUS, SJR Q4] 

• The 3rd National and the 1st International Conference on Aviation, Tourism, and Service Business 

2024, Bangkok, Thailand 

• Web 3, Metaverse and Management: New theoretical issues and new practices, June 2023, Paris, 

France 

Chairman of Thesis/Dissertation Defense 

• MBA, Chinese Graduate School, Panyapiwat Institute of Management, Thailand 

• MBA, International College, Rangsit University, Thailand 

• Dotoral Program of Education, Faculty of Education, Siam University, Thailand 

Forum Host 

• Panyapiwat Ph.D. Forum VI, December 2021 

• Panyapiwat Master’s Forum I, April 2021 

• Panyapiwat Ph.D. Forum V, December 2020 

 

 

 

ACDEMIC ACTIVITIES 

CONFERENCES 



7 Sun, X. (2023). Strategic Index Comparison and Analysis: Spotlight on Thailand 
within the Context of Europe and Southeast Asia. 9th International Scientific 
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Divide in Europe and Southeast Asia” – ODDEA Work Package 1 Summary, Kraków, 
Poland. [PowerPoint Present] 

Nov. 2023 

6 Sun, X. (2023). The Roles of Work- and Social-Related Social Media Usage in 
Facilitating Firm-Level Creative Capital and Innovative Job Performance. 3rd NIC-
NIDA Conference – Redesigning Our Common Future for Sustainable 
Transformation. August 2023. [PowerPoint Present] 

Aug. 2023 

5 Chen, B., & Sun, X.* (in press). Behavioral intention of overseas students to study 
online: Social impact theory perspective [Oral presentation]. The 2nd International 
Conference on Engineering Research and Application, Bangkok, Thailand. [Indexed 
by Scopus] 

May 2023 

4 Hou, X., & Sun, X.*(2023). Internal control evaluation system of universities based 
on AHP-FCE model [Poster presentation]. The 8th PIM International Conference, 
Nonthaburi, Thailand 

Mar. 2023 

3 Peng, L., & Sun, X.* (2022). Marketing strategy of off-campus training institutions 
under the background of “double reduction” – Taking an off-campus education and 
training institution is as an example [Poster presentation]. The 7th PIM International 
Conference, Nonthaburi, Thailand. 

Jul. 2022 

2 Xie, L., & Sun, X.* (2022). Optimization of network marketing strategy for Liuzhou 
River snails rice noodle under the background of “internet plus” [Poster 
presentation]. The 6th PIM International Conference, Nonthaburi, Thailand. 

Mar. 2022 

1 Geng, H., & Sun, X.* (2022). The impact of game digital distribution platform quality 
on consumer behavior intentions – Analysis of mediating effect based on user 
satisfaction [Poster presentation]. The 6th PIM International Conference, 
Nonthaburi, Thailand. 

Mar. 2022 

 

 

 

 

 

 

 

 

Research Methodology in Management Human Resource Management 

Quantitative Research Methodology Marketing 

Introduction to Statistics Organizational Behavior 

Live-streaming Commerce Social Media Commerce Organizational Behavior 

Consumer Psychology Innovative Behavior Creative Capital 

Social Capital Intellectual Capital PLS-SEM 

TEACHING INTEREST 

RESEARCH INTEREST 


